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Abstract
Reporting events is one of the major functions of the communication industry that
has tended to shape both the character and development of Nigeria's political
culture. Thus, the protagonists of development journalism stand vindicated. The
events before, during and after colonialism orchestrated both the establishment of
medial communication industries in Nigeria and the character/ natu re of the
information disseminated.
It is the central focus of this paper to review the
historical antecedents of the communication industry in Nigeria and therefore
determine their ownership and implications of their operations in the society. In this,
the influence of their proprietors on the profession that manifests itself in the
character, style and manner of information dissemination as it relates to political
activities is our focus. Thus, using the Relativist Theory, this paper WIshes to assess
the impact of this out-put on the political culture of Nigeria, that is. whether they
serve as agents for peaceful co-existence or anarchy .It is the observation of this
research that the content of communication has always turned out to be the wishes
of their controllers or proprietors. Thus, the multi-faceted character of both the
Nigerian people and proprietors of these industries has made the contents of
communication not only different but also antagonistic, subjective and anarchical.
As a panacea to this problem, we wish to recommend that a central appraisal and
disciplinaru committee be set up by the federal government and a law establishing
the principles of national integration cohesion be enacted by the legislature.

Introduction
The press, North and South,
seems to have entered upon a
war
of
criminatioii
and
recrimination,
and instead
of
daming
the excitement
and
allowing unfounded prejudice, to
rejoice
Z1l
adding
to
the
excitement of the moment
-- Frank

Luther

Matt (1962:330)

The press,
which is mostly
controlled by vested interests,
IIQS
an excessive influence on
pu blic opimon

Communication
IS
an
inevitable
phenomenon
III
the dynamics
of
human
existence
and
social
organization. It informs, entertains,
persuades and strengthens
people's
convictions, and raises conflicts to the
level
of
discussion
(Frederick.
1963:250, LasswelI, 1972: 125, Mac
Dougal 1964:28). The state power
holders in Nigeria established different
communication industries in the early
days of colonialism both as sources. of
fund, and instrument of propagating
western ideology and as an instrument

. - Ein stein Albert (1921)
All
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to safeguard the status quo. It is
therefore original that the media in
Nigeria work or function to advance
and perpetuate the course/interests of
their owners. This function is relative
to the period of their establishment and
ownership.
Contemporarily,
such
proprietors
include:
the
federal
government,
respective
state
governments, regional organizations,
and individuals/ philanthropists with
divergent tribal identities.
The differences in the tribal
origin, development and interests of the
respective proprietors mean differences
and clashes in the content of the media
in Nigeria. This is because ownership of
these media outfits affects the contents
of information disseminated (Sobowale,
1977, Almaney 1972:345, Ugboaja,
1971:32). In the pursuit of both
personal and group aspirations, these'
media industries
exhibit subjective
support and advance the cause of their
owners, to the disadvantage of others.
According to Wogu (2002:3-4) "they are
used to cast aspersion on others, and
as
instrument
of
propaganda,
nationalistic
mobilization
and
the
creation
of
ethno-phobia.
Thus,
commentaries,
editorials, news and
other items in these networks sensitize
regions,
individuals
and
parities
against one other. It had led to feelings
of
marginalization,
genocide,
systematic
destruction,
negligence,
inferioritv complex and hatred",
The
above
situation
is
aggravated by the monopolistic use of
these
networks
by their
owners
(Kousou1a, 10'75:20; and Ekwensi,
1982:3) and with the sole intention to
change people's thoughts, attitudes,
ideologv , actions, behaviour and beliefs
(Schumann and Roberts,
1972:396;
Ooob, 1961:310-315;
and Klapper,
1960:38). The inherent ethnicization of
Nigeria's socio-economic and political
dynamics serves as a virgin ground for
such
operation.
Therefore,
media
lnternntionul
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representation
of political activities,
events and / or issues is always
coloured, determined,
accepted
or
rejected by ethnic or tribal cleavages.
Consequently, with no point of
convergence or in a clear absence of
cohesion among these differing ethnic
and personal interests, it appears that
political advertising practices in Nigeria
shall forever be a function of anarchy
instead of peace. Thus this work
intends to offer a veritable solution to
this ill or phenomenon.

Theoretical Nexus
In relation to communication as a
practice, five general theories exist,
namely: the authoritarian, libertarian,
Soviet-communist, social responsibility
and development journalism. With due
consideration of their meanings and
application,
this
paper
as
a
base /foundational
approach
to the
choice of an appropriate theory to
guide the work prefer to use the theory
of "development journalism"
This,
according to Aggarwala (1979: 181),
implies the use of analysing and
relating such to national need and to
the extent to which it conforms with
the planned scheme. But to Wilcox
(1983:14), it refers to the act of
harnessing the press to inform the
public about national goals and how to
achieve them. Oomatob et al (1983), for
their part, see it as the creation of
national
consciousness,
the
encouragement
of co-operation and
peaceful co-existence between diverse
and sometimes hostile communities. It
amounts to the use of mass media to
promote national integration, educate
the citizens
and
act as mobilizing
agents in the less developed countries
(LOCs). In line with this argument,
Ekwelie (1986:21) simply called it the
use of mass
media as an agent of
social change.
A reflection of the
above
divergent opinion on the development

POLT/CAL

reveals subjectivity in the opinions of
Aggarwals, Wilcox and their associates.
Reporting
the
processes
of the
implementation
of
projects
and
programmes does not and can never
make
journalism
development
in
character. Development as a process is
both a progressive and a creative
phenomenon.
Therefore,
for
communication to be developmental, it
must be progressive and
creative.
Thus, Domatob et al, Ekwelie, and
Robert Lindsay , among others, are
reasonably correct to have defined it as
a creative phenomenon that serves as
agents of social change.
Consequently,
this
paper
wishes to address
itself with the
theories of communication effects, to
enable it assess the function of political
advertising
practices
in
Nigeria.
Categorically, their theories exist in
thi.s direction, namely: the Total Effect,
Limited Effect and Relative Effect
theories. However, as the paper is not
focused on theory evaluation
and
comparison,
it adopts the relativist
construct of Miller (1973) and (1980)
without indebtedness to the other two,
apart from being more proper, objective
and close to general acceptance. It is
the
only
theory
among
the
communication influence theories that
appropriately analyses the multifaceted
character of the Nigerian phenomenon.
(Wogu.2002:)
Communication effects depend
on certain variables such as the
content, time, place and conditions
prevalent before, during and after
message
transmission.
Thus,
this
theory focuses attention on whether
communication will have any effect and
to what degree, and whether such
effect is relative or dependent on the
environmental circumstances or not. It
opines that such effects depend on the
existence of certain salient variables
such
as
the
nature
of
host
environment, the character and quality
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of the audience (in this case tribalistic
and .political Machiavellian) and the
character and quality of the media
itself. In Nigeria, media industries are a
war apparatus or machinery in the
hands
of private
individuals
and
groups, and the government that are
clothed with ethnic cleavages and
ethno-phobia. This has shaped and
structured greatly the political culture
of Nigeria, the nature of leadership, the
character
and
style of reporting
political phenomena,
among other
things.
To evaluate this in the context
of Nigeria's political process, we shall
attempt an exposition of the historical
antecedents
of
communication
practices in Nigeria and the effects of
ownership of the outfits and, from
there, asses their functions in political
reporting practices.

Historical Antecedents of
Nigeria's Communication
Industry
Time and space are constraints to a
detailed review of both the origin and
sequence
of the establishment
of
communication industries in Nigeria.
However, the primary
factor(s) or
reasorus] behind their establishment
can be synthesized. Ainslie (1966:22)
observed that political and ideological
issues/forces
rather than economic
reasons
were
the
factors
that
orchestrated
the establishment
of
media outfits in Nigeria. The need to
inform the subjects of the colony about
government policies and programmes,
and even announce laws, prohibitions
and consequences
of their violation
prompted
the colonial masters
to
establish the first ever communication
industry
in
Nigeria. Thus,
they
monopolised it and it served their
purposes.
However, the birth of nationalist
movements ensured the establishment
An Interdiscipllnary
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of
privately-owned
communication
industries to serve as instruments of
propaganda
and
war against the
colonial regime, its exploitations and
oppres sion s.
Thus,
Coleman
(1963: 170)
observed
that
communication practice in Nigeria is
ab initio partisan and nationalistic in
character and operation. All depends
on
who
owns
what,
the
sit uation! dynamics of the period and
the
contending
issues/interests.
Therefore. with the proliferation of
communication
industries,
separately
and occasionally jointly owned by
individuals, groups, and different levels
of government, the crises and conflicts
have become multiplied/ enlarged.
This is as a result of the
influence which proprietors exert on
the dynamics of these industries. The
content of communication has always
turned out to be the wishes of the
cont.roller / proprietor of the medium

(Edoga-Ugwuoju. 1984: 197). Ekwelie
(op cit. P.14) quickly observed that the
press is a messenger
that sends
across whatever IS loaded on its
wagon and does the bidding of the
master, whoever he is. On the part of
government, it has turned out to be
an indispensable
tool for retaining
power. They do not serve as agents of
modernization.
On the
part
of
individuals and ethnic nationalities, it
is a tool for propaganda,
fighting
against perceived opponents and the
government. It has been a veritable
tool for advancing ethnic or tribal
causes. Thus, in the practice of
reporting politics, they favour their
proprietors, tribesmen, parties and
their
administrators,
and
associations, to the disadvantage of
others (see our survey / study of four
newspapers below).
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It is important to note that the
New Nigerian newspaper and the Daily
Times are owned and controlled by the
federal government. While the National
Concord and the Punch are owned by

private individuals and or groups who
hail from the western Nigeria.
It is therefore not surprising
that from the analysis of the statistics
presented in tables I & II above that
Daily Times and the New Nigerian gave
the NPN-controlled federal government
more favourable reports, with 65-70%
margin. They, however, gave UPN only
15-20%. On the other hand, National
Concord and the Punch favoured UPN
more. with 55% and 60% reports. NPP
got less than 12% as none of them has
their sponsors from the south-east the 'home' of the party.
The above observation is both
explicitly clear and rampant in this era
of multiplicity of media outfits owned
and controlled
by various ethnic
nationalities.
The role of different
media outfits during different political
crises
bothering
on
Abiola's
presidential bid and death, Babangida
/ Abacha regimes and transition to
democratic governance, IMF debacle
and Obasanjo's bid to replace himself
in power testify to this. The media
manifested
themselves as veritable
instruments of conflict.
Political reporting in Nigeria has
tended to serve as instrument
of
propagating and worsening conflict
situations.
It conceals
facts and
becomes accessory to crime and pillage
arid, in some cases, to break
loose
with the truth, did compel government
to alter its original course of action.
The case of Babangida's
"stepping
aside" serves as an example here
(Tichenor et al 1970:162,
Steiner.
1957: 148).
However,
through
its
analysis, commentaries and editorials,
the practice of reporting politics in
Nigeria has precipitated
crises of
unlimited magnitude.
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This has been possible due to
the
enabling
environment
characterized
by
ethnophobia,
ethnicism,
and negative historical
antecedents
(Sehramm and Robert,
1972:392; Lippinan, 1923:23-25). The
power inherent in communication art
to
influence
human
decision,
individual
attentions,
saliency,
information , skills, taste, images and
attitudes/ actions,
were
veritable
instruments
(Steinberg,
1970: 1;,
Ekwelie, 1986: 14).
Thus, our central thesis is that
communication or the press reporting
of politics in Nigeria has abiding
potential for initiating,
inducing or
exacerbating conflict in the society and
it has demonstrated this power on
countless
occasions.
Therefore,
reporting politics in Nigeria functions
for anarchy instead of peace.
Summary and Recommendation
From the beginning, the paper has
laboured through a nexus of theoretical
connections to unveil the anarchical
role
or
function
that
political
advertising practices in Nigeria has
played. In a brief introduction, the
paper noted the following:
i.
The
media
has
transformatory power.
11.
The
media
are
established
to advance
the
interests of their
owners / proprietors.
iii.
The
multitudinal
character
of Nigeria's
tribes
necessitate
conflicts
among
the
media due to differing
interests.
The above has been
iv.
aggravated
in
the
contemporary order due
to
ethnicity
and
nepotism.
The paper arrived at the above
conclusion through the instrumentality
An Interdisciplinary Journal of Communication Studies
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of the Relativist theory, which is a
member of the school of developmental
journalism.
The
work
identified
colonialist
exploits/interest
and
nationalistic struggles as the primary
factors
that
gave birth
to the
establishment of the media industries
In
Nigeria.
After
independence,
information networks began to serve
ethnic/ tribal interests. Ethnophobia,
ethnicism
and
negative
historical
antecedents served to modernize and
upgrade their operations in the epoch.
They are nothing but instruments of
warfare in the hands of Nigeria's petit
bourgeoisie
whose
actions
and
activities
have
been
ethnic
in
character. Thus, this paper has as its
central thesis that "communication or
the press reporting of politics in Nigeria
has abiding potential for initiating,
including or exacerbating conflict in
the society and demonstrated
this
power countless times.
Thus, consequent upon the above
thesis, we wish to recommend that a
central media appraisal
committee
should
be
established
by
the
government of the day. This committee
shall appraise media operations and
products on a daily basis with the view
to producing an assessment
result
within six months. They should be
accorded legal status with disciplinary
powers that are structured by the
principles of
national integration/
cohesion. Editorials and commentaries
should be run in this direction and
tribalism de-emphasized both in the
media and official actions/policies.
Only by the achievement of these can
Nigeria's national integration/cohesion
and peace be attained. The medium of
communication must be seen to be at
the vanguard of this crusade. However,
the guidelines for this assessment and
the rules governing the operations of
the media In Nigeria should be
provided by the National Assembly.
One to two years' suspension should be
IIIfI!TllIIT;(I//(//
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handed down on any outfit that fails
the appraisal.
As the committee is to be set up by
the government that is influenced and
guided by the interest of the ruling
party / tribe, there is
a possibility of
dominating the committee and using it
as a weapon for silencing opponents.
Thus,
we recommend
that
the
membership of the committee should
be drawn from at least ten major ethnic
groups. They shall be nominees of the
different ethnic consultative assemblies
such as the Arewa, Ohaneze, Ijaw
Assembly, and Odudua Forum.
We equally
suggest
that
the
ancillary
committee
should
be
established at each of the six geopolitical zones. The members of these
committees should be drawn from the
states and local government areas that
constitute the zone. One may argue
that tribal sentiments shall manifest
itself at this level. However, in
accepting the possibility of this fact, we
submit and argue that such shall help
to check-mate and evaluate the works
or operations of the central appraisal
committee. In this shall enmity and
anarchy be extricated or reduced to an
irreducible residuum in the operational
effects of political advertising practice
in Nigeria.
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